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Understand potential
technology users in
developing communities

Adapt, invent, or design
technology that
contributes to socio -
economic development
: 5 of poorer communities
Computer -skills camp in Nakalabande, W0r|dW|de

Bangalore
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Interviews, Photo Visits and Surveys w/MSEs

- Kigali, Rwanda 2002 -2004
- Bangalore and Hyderabad, India 2005 -2007
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Innocent, neighborhood baker

A Makes samosas and cakes for
clients around Kigali

ADoesnd6t own a stove
from a religious group nearby

A With the mobile, he has expanded
outside Kigali

A 30% of his clients are outside
Kigali, and can only contact
him using the mobile

A He has recently moved into a
bigger house

I wan-t to be the N
f Bakingo
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Afsa, Hair braider

A Moved to Kigali alone, after losing
her family in the genocide

A Saved for months to buy the
phone, so that clients could give
her number to more prospects

A Mobile helped her business grow
from 3 clients a week to 8 -12 per
week (each client pays $10)

» Plans to open her own salon

A Has an emergency fund saved in
case mobile is stolen

A Also calls her cousins in Gyseni

AWhen | got the mob
began to see braiding as a
business 1 aswork T and

could see a futureo
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Jensen, R. (2007) nTh
Provide: Information (Technology),

Market Performance, and Welfare in

the South Indian Fisheries Sector

Nt hhe adoption of mob
by fishermen and wholesalers

was associated witha  dramatic

reduction in price dispersion , the
complete elimination of waste,

and near -perfect adherence to

the Law of One Price. Both

consumer and producer welfare

i ncreased. o (p. 879)

Jensen, R. (2007). The Digital Provide: Information (Technology), Market
Performance, and Welfare in the South Indian Fisheries Sector. Quarterly Journal
of Economics, 122(3), 879 -924,




A range of enterprises

Convenienc

rox shop
Courier service
Accountant
Manufacture food
products

Manufacturing

Locksmith
Gardener
Rickshaw
Tool sharpener
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Little information processing required to
create or exchange goods and services



Lots of other ICTs

Communication at a
distance fills a gap
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